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Breaking News

The Breaking News category honors coverage of a spot- or breaking-news event or development with exceptional reporting, clear presentation and creative use of the medium.

Finalists, Independent category:

BeliefNet – for coverage of Franklin Graham’s planned relief trip to Iraq

Salon.com – for Philip Robertson’s dispatches from Iraq

Winner: Space.com for its coverage of the Columbia shuttle disaster

The judges said this entry demonstrates comprehensive coverage by a news organization that knows its expert audience, and how to serve it well. Of particular note, Space.com’s continuous log updates during the final flight of Columbia. The moment in that log when they reported that the shuttle was missing is chilling and balanced – and Space.com reported it before most news organizations even knew something was wrong. The judges cited the clarity, depth and insight provided by the site’s small staff and the use of design and multimedia to provide features that were creatively presented and consistently added value. Their team tracked the story wherever it required – in Houston, Florida, and around the country demonstrating a commitment to serving not just that expert audience but also to serving a large public drawn to a tragic and compelling story.

Finalists, affiliated category:

DallasNews.com (Belo Interactive) – for coverage of the shuttle Columbia

The New York Times on the Web – for coverage of the shuttle Columbia
WashingtonPost.com – for coverage of the war in Iraq

WashingtonPost.com – for coverage of the sniper attacks in and around Washington, DC

Winner: The New York Times on the Web for coverage of the war in Iraq

The judges said that The New York Times fielded an amazing army of reporters and editors to cover this earthshaking event and set the standard for coverage. The judges noted that the Times took great care of its readers between print editions, day in and day out on the Web site, often putting the content online before it appeared in print. Web-exclusive features like daily Dispatches from the Times chief military correspondent, and the daily audio War Briefing demonstrated the Times commitment to Web journalism. The judges were impressed by the interactives and the photography, and felt the Times deserves special credit for having built up the infrastructure to produce graphics and other interactive content quickly.

In this category the judges decided to give special recognition to DallasNews.com and Belo Interactive for its coverage of the Columbia shuttle disaster


On the morning of the Shuttle disaster, this international story became a local one for hundreds of thousands of Texans living along the debris path. The judges said that DallasNews.com deserves notice for covering that local story by reaching out to its audience. This “witness to history” approach invited reports and e-mailed photos from readers, all of which were quickly posted. The result was a piece of what might be called community journalism that brought incredible depth to a breaking story and involved readers in a compelling way. 

Enterprise Journalism

The Enterprise Journalism category honors stories that either uncover major news, based on the reporters' investigations, or offer compelling and original analysis and interpretation.

Finalists, Independent category:

The Center for Public Integrity for “The Water Barons”, an investigation into the privatization of water supplies worldwide

TheStreet.com for “Plenty of Options for EBay”, an examination of the company’s use of stock options

Wired.com for “Suicide 101” on an Internet newsgroup which encourages its members to commit suicide

Winner: The Center for Public Integrity for Well Connected

The judges honored the Center for breaking the story on excessive free travel for members of the Federal Communications Commission, usually sponsored by the industries they’re supposed to regulate. These journalists wrenched eight years of hard-copy travel data out of a reluctant FCC and turned it into an online database showing which trips each commissioner took and who paid for them. This classic investigative-reporting project dredged up facts that led the FCC to change its policies on accepting free travel. 

Enterprise Journalism

Finalists, Affiliated category:

Winston-Salem’s JournalNow.com for “Against their Will”, an investigation into North Carolina’s history of state-compelled sterilization

LATimes.com for “Enrique’s Journey”, a chronicle of one boy’s 8,900-mile journey from Central America to the United States in search of his mother

The New York Times on the Web for “Dangerous Business”, an investigation into the unsafe labor practices of McWane foundries

Winner: Boston.com for its coverage of the priest abuse scandal

The paper’s Pulitzer-winning coverage was extraordinary and the Boston.com package demonstrates both the breadth of that work and all the capabilities of Internet journalism. The judges said there is no better way than the Internet to grasp the complexities and magnitude of the story through effective use of archives, interactive applications, original multimedia, and source documents. The site offers video interviews with victims and prosecutors and a rich collection of the important -- and sometimes shocking -- original documentation underlying the case. The judges noted that the Globe served local readers particularly well as they struggled to understand a story which so deeply impacted their community.

Service Journalism

The Service Journalism category honors coverage of a single topic that helps users improve the quality of their lives.

Finalists, Independent category:

The Council on Foreign Relations for “The Source for Ideas and Information”, a resource for easy-to-understand information about international affairs

GothamGazette.com for its Community Gazettes, covering all 51 city council districts in New York City

Salon.com for “Since You Asked” a sex and relationship advice column by Cary Dennis

Winner: WebMD.com for Health in Hard Times

The judges said this project offers high-quality information on important subjects at moments when they’re needed most – tied to topics in the news at the time and specifically focused on the ways those stories affect health by causing stress. The stress quiz is a great tool, and the fact that this project convinced people to talk about depression online is admirable. The work is indexed in a way that makes sense, with comprehensive reporting using a wide array of sources -- an important practice in the best health journalism. The judges believe the "thesis" behind this package -- that when taken together, the events of recent times add up to a very turbulent, difficult period for Americans -- is valid, and an appropriate assertion for a health news Web site to make.

Service Journalism

Finalists, Affiliated category:
CNBC on MSN Money for its Decision Centers offering information, advice and tools for making personal finance decisions

ConsumerWebWatch.org for a special report on “Spyware Everywhere”
Winner: CBC News for coverage of SARS

The judges said that this package successfully walks a narrow line, reporting on a major crisis without being alarmist. It’s an easy-to-understand presentation -- a great one-stop source of information about a complex, and frightening, topic. It’s a hard story to illustrate, but this one is illustrated well. And on each page, the coverage is accompanied by specific information you need, ranging from key phone numbers to a detailed explanation of how to wash your hands properly to keep SARS from spreading. In the Canadian cities where SARS hit hard, this was an indispensable resource for understanding and coping with this alarming outbreak.
Feature Journalism

The Feature Journalism category honors a story that treats the subject with originality, interactivity and stylish writing.

Finalists, Independent category:

Space.com for “The New History of Black Holes” on the changing scientific view of black holes and their role in the universe

CNet.com for “Digital Remix,” an examination of the way digital distribution is remaking the music industry

Center for Public Integrity for “Making a Killing: The Business of War” on the government and criminal connections of weapons manufacturers and arms dealers

Winner: Salon.com for Day of the Dead on the mysterious deaths of hundreds of women in a Texas border town.

The judges called this a very interesting human tale, delivered with an outstanding story that’s well reported and well written. It’s a moving piece from beginning to end, about a subject that’s at once compelling and infuriating. The judges noted that this story shows as well as any that there is a place for the highest quality reporting and writing on the Web, and demonstrates Salon.com’s consistent commitment to it.
Feature Journalism

Finalists, Affiliated category:
CBC News for its extensive cross-platform special report on the Canadian healthcare system

CNN.com for “America Remembers: September 11,” a special section on the first anniversary of the terrorist attacks which is now a permanent online memorial

KQED Frontline/World for “Cambodia Reporter’s Diary: In Search of Justice” on one reporters journey into the heart of Cambodia to confront former Khmer Rouge officials

Winner: Albany, NY’s TimesUnion.com for “Fourth World/Our World,” on the tiny African country of Malawi and its struggles with disease, poverty and crime

The judges said this was an impressive project for any journalism organization, and especially for a mid-sized newspaper. It uses incredible photography and graphics to cover a story that’s pathetically underreported: The rampant spread of AIDS in Africa. The audio presented along with the photos is compelling. The newspaper committed itself to long-term coverage, and the Web site enables that by letting readers get involved in both telling the story and helping to solve the problem. There’s a wonderful map showing connections between the Albany area and the people of Malawi. Said one judge: “For a smaller paper, this puts the big boys to shame.”

Creative Use

Creative Use of the Medium honors the best use of content, design, navigation, multimedia, interactivity, personalization and community tools in telling a story and serving users. 

Finalist, Independent category:

GothamGazette.com for its Budget Game allowing users to try their hand at managing the New York City budget

Winner: University of Alaska Fairbanks students for Alaska’s Heartland Reacts to the Patriot Act

The Alaska students talked to a number of people in their community with different views about the Patriot Act and then presented each as a story of its own. The judges felt that this site does a great job of tying the arcane legal wording of the Patriot Act to the people affected by it, linking directly from each story to the relevant sections of the law. Audio interviews make the individual stories more compelling. It’s a creative way to localize a broad national story.

Creative Use

Finalists, Affiliated category:

KQED.org for “You Decide” a TV-Web interactive exploration and debate of major issues.

MSNBC.com for “The Year in Pictures 2002”

ProvidenceJournal.com for coverage of the fire at The Station nightclub

USA Today for “Clearing the Skies” a reconstruction of the efforts by air traffic controllers to safely land all the aircraft in the skies after the Sept. 11 terrorist attacks.

The judges elected to name two winners in this category because there was so many strong entries, and because the two winners display very different creative approaches.

Winner: Rochester, NY’s DemocratandChronicle.com for A Day in the Life of Our Schools, a multimedia profile of 5 Rochester area schools


The “A Day in the Life of our Schools” package really gives you a strong feel for what life is like at each school. Most education journalism is aimed only at parents. This is something kids and parents would use together. This smaller news organization’s staff clearly put a lot of time and effort into it, creating something that is compelling journalism done in a way we have not seen before. 

Winner: SonicMemorial.com for its audio memorial of the World Trade Center before and after Sept. 11, 2001

Sonicmemorial.com is a living, changing tribute to the World Trade Center and the people who lived and died there. It combines over 1,000 sounds, many of which were contributed by readers. The judges described the interface as “unlike anything you’ve seen before,” and said it’s a very well-thought-out way of telling this retrospective, historical story. It transcends the boundary between art and journalism and stands as a good example of both. Said one judge: “Journalism should aspire to artistry.”

Commentary 

Online commentary honors a body of work by a single writer for commentary original to the Web, with an original voice, fresh insight, clear writing and creative use of the medium. 

Finalists:
James B. Stewart for his “Common Sense” columns on SmartMoney.com

Mark Fiore for his interactive editorial cartooning at MarkFiore.com

Noy Thrupkaew for her columns on everyday life at The American Prospect’s prospect.org

Winner: Scott McCartney for his “Middle Seat” column on air travel for The Wall Street Journal Interactive.

McCartney’s “The Middle Seat” column stands out as a great example of online commentary. It’s journalistic and loaded with insight and facts. The judges said they learned a great deal from reading his work. It has broad appeal to that Web site’s audience, and offers not just advice, but analysis. McCartney also displays unusual skill at weaving culture and history into the pieces without making them too long. It’s proof that good writing can work well online. 

General Excellence in Online Journalism, for sites with 200,000 or fewer unique visitors

The winner successfully fulfills its editorial mission, effectively serves its audience, maximizes the unique abilities of the Web and represents the highest journalistic standards

Finalists, Independent category: 

Center for Public Integrity – a site offering investigative reports relating to public service, government accountability and ethics.

And VillageSoup.com – A news site serving the Maine communities of Camden, Rockland and Belfast

Winner: GothamGazette.com a news and information site about New York City

GothamGazette.com offers an excellent model for local, civic-minded journalism, providing smart, lively coverage of New York City government and local affairs. With a dedicated corps of reporters and editors, community stringers and user contributions, GothamGazette.com effectively serves its audience of politicians, scholars, activists and ordinary citizens. The site uses the medium with intelligence and wit, from its New York City budget simulator – the best of many such features the judges have seen – to the “So you want to be a Brooklyn judge” game, which illustrates the issues of politics and patronage, and the Newcomers Weblog – dedicated to recent Big Apple arrivals. GothamGazette.com demonstrates a continuing commitment to excellence and innovation that belies its 106-year-old roots.

General Excellence for sites with 200,000 or fewer unique visitors

Finalists, Affiliated category:

Frontline/WORLD – A news site focused on international news and extending the documentaries produced by Frontline

PackerInsider.com – An online source for analysis, commentary and insight about the Green Bay Packers

Winner: CQ.com, the Web site of Congressional Quarterly

Congressional Quarterly had been waiting 50 years for the Web to be invented so that the full depth and value of its news gathering could be revealed. Anything you want to know about Congress can be tracked on CQ.com, which provides the most detailed, up to date and focused coverage of the doings of the nation’s legislative branch. CQ.com is an amazing resource which serves its users exceptionally well. It’s well-designed and easy to use, with deep databases, customizable alerts and trackers that allow you to follow every detail of congressional action. Given all that’s available at CQ.com, the original publications – magazines and books – seem obsolete.

General Excellence in Online Journalism for sites with more than 200,000 unique visitors per month

Finalists, Independent category:

Slate.com – An online magazine about news, politics and culture

Space.com – A site covering major space topics and events

Winner: BeliefNet – A multi-faith e-community site covering religion and faith

BeliefNet has taken one of the under-covered topics in American life, one which seems even more important to explore and understand in today’s world, and developed a rich, interactive site which both breaks news and facilitates a dialog among a diverse community of users. Of particular note is BeliefNet’s broad coverage of all the major faiths in the world, and many smaller faiths and sects; its coverage of the war in Iraq, shedding light on the efforts of faith-based organizations on both sides of the debate in the lead-up to war; and its timely coverage of controversial American missionary plans in post-war Iraq. BeliefNet also makes smart use of the medium, placing relevant user conversations front and center in the site design, and providing creative applications like the “Belief-o-Matic”.

General Excellence in Online Journalism for sites with more than 200,000 unique visitors per month

Finalists, Affiliated category:

BBC News Online

The New York Times on the Web

Wall Street Journal Online

Winner: ESPN.com

ESPN.com has become the nation’s sports page, building a huge franchise based on quality journalism, innovation, and a commitment to constant expansion. The nation’s sports fans turn to the Web for all forms of sports journalism and ESPN.com delivers on them all. The team upholds high journalistic standards while at the same time demonstrating world-class use of the Internet’s capabilities through design, interactivity, multimedia and creative presentation of data. ESPN.com reflects the sensibility of its sister television channels, while going far beyond them with original reporting, columns and features unique to the Web. ESPN has created its own media delivery system and introduced a front page feature called “ESPN Motion” that is considered truly innovative in delivering video from the site’s front page. It is also important to note that the ESPN.com team produces an enormous amount of material on deadline 7 days a week and has built an editorial infrastructure that goes far beyond the television capabilities of its parent news organization.

